Social Media Community
Outreach Volunteers

Botesdale Patient Participation Group

Traditionally, Patient Participation Groups (PPGs) have mostly connected with older
people. Botesdale Health Centre (BHC) PPG wanted to change that by reaching a
wider demographic within a rural community. To achieve this, they recognised the
importance of creating a communications approach with digital inclusion at its core.
Listening to patients, local communities, and staff, Mel, Sally, and Chris identified a gap

in digital outreach. Many patients were missing important messaging because traditional

communication methods weren’t reaching them. In response, the team established a
social media presence linked to a network of trusted, established community-based

Facebook groups, already active within the practice’s wide rural catchment area, plus an
Instagram account.

The volunteers used a decentralised approach to amplify their reach by connecting
with local Facebook communities. They collaborated with the practice to define clear
roles for administrators/moderators and agreed guidelines to keep posts relevant

and respectful. Since the platform’s launch, the volunteers have posted consistently,
around three times a week, across approximately 20 local Facebook groups. These
posts include NHS campaigns, practice updates, health and digital resources surveys,
emergency alerts, and more. Posts are regularly shared and reshared by members of
approximately 20 Facebook groups and has effectively created a network of informal
“digital ambassadors”, Facebook administrators who help circulate essential updates
and resources. Relying on predominantly on community group sharing, this Facebook
page reached 200,000+ views and 1,000+ interactions in 90 days, highlighting strong
grassroots engagement. This initiative shows how no-cost, community-led digital
innovation improves access to health information.




