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Antenatal education improves women’s experiences and outcomes of pregnancy, 
childbirth and parenthood. However, in recent years more are choosing to find their 
information online; meaning they may not be accessing information that is evidence 
based. To improve the antenatal education currently on offer and to make it more 
accessible for women from diverse or disadvantaged populations, the team commenced 
a service improvement project providing evidence-based antenatal education and health 
promotion through social media. 

Led by Meghann, an experienced hospital midwife, Facebook and Instagram were used 
in order to increase women’s engagement with health promotion. Sharing information 
about the maternity unit, ‘Meet the Team Mondays’ introducing staff and what their 
jobs involve, live Q&A sessions with specialist staff, as well as educational content 
and feature positive birth stories submitted by the women themselves. This increased 
knowledge about pregnancy, birth and the postpartum period, and decreased anxiety 
around birth and hospital admissions. Being online, the platforms can translate the 
content into the service users’ own language making it accessible for women with 
language barriers. Being run by the midwives themselves it meant that the information 
could be tailored to the health promotion needs of the local community, at no extra 
cost. The content has routinely reached over 100,000 views each month. Analysis tools 
show that followers are 98% female, the majority aged 25-45, and living in our local 
area. An online survey, completed by 300 service users, found 97.4% of users learned 
something they wouldn’t have already known through the content, and 96.1% said the 
content helped them recognise when and how to seek help during pregnancy or the 
postnatal period. 


